✅ Checklist for blog post optimization and updates

	Blog post title 

	|_| Compelling
	Make it relevant and catchy
Use numbers or data
Use questions or challenges
Use emotional triggers or power words

	|_| Keyword alignment
	Use a relevant keyword

	|_| Length
	Short and simple (50-60 characters or 8-12 words) 

	[bookmark: _mzmf9ps2cfwm]Page Title URL 

	[bookmark: Check1]|_| Keyword alignment
	Use a relevant keyword

	|_| Length
	Short and simple (60 characters)

	Metadescription (160 characters)

	|_| Keyword alignment
	Use a relevant keyword

	|_| Relevance
	Make sure the description accurately reflects actual content

	|_| Optimize
	Aim for 150-160 character limit

	Images

	|_| Accessibility
	Add captions and alt-text when possible/relevant

	|_| Size
	Ensure images are the right size

	|_| Text
	Replace text-heavy images with inline copy

	Call-to-action (CTA)

	|_| Relevance
	Make sure the action matches the intent of the blog post and is the next logical step for the reader
(if it’s a TOFU post, then book a demo is not logical)

	|_| Optimize
	Add relevant links and compelling text with action verbs

	Copy

	|_| Simplify
	Delete filler content like long-winding intros/backstories and redundant summaries 

	|_| Format
	Turn long paragraphs into bullets, add subheaders, and break up long paragraphs to help people skim the content

	|_| Headers (H1, H2)
	Use keywords and keyword variants

	|_| Keyword usage
	Implement the main keyword in the first 100 words. 
Avoid keyword saturation. 

	|_| Internal linking
	Find 3-5 relevant links to other posts on your website that has content aligned with the current blog post

	|_| Remove dated references
	Make the copy ‘evergreen’ by removing/updating outdated content, links, and references



